
ICA (Intercultural Affinity) Can Predict the Next Hot Trend 
                                                                                                                             

 Track Ambicultural Behaviors Before They Go Viral

Who buys   What sells   Why

Property of EthniFacts, LLC 
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Do not 
experience or 
participate in 

diverse lifestyles 
or tastes other 

than root 
culture. May 
even avoid 

diverse tastes

Aware of but 
generally 

uninvolved in 
diverse tastes and 
preferences. More 

opportunity 
and less avoidance 

of diverse 
experiences.

Experiment 
with and have 
tried diverse 

tastes & 
preferences on 
limited basis. 
Occasionally, 
situationally 

engaged

Exposed and 
embracing 

diverse tastes & 
preferences. 

Practicing, but 
not leading 

diverse tastes & 
preferences.

Environment & 
lifestyle leader. 
Influencer with 

effortless 
affinity to 

diverse tastes, 
preferences, & 
high desire to 

share

ICA (Intercultural Affinity Model): Segment Profiles
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11% 22% 28% 22% 17%

MONOCULTURALS SIDELINERS EXPLORERS ENTHUSIASTS AMBICULTURALS

HIGH 
IC AFFINITY

HIGHLY
MONOCULTURAL

Aggregates consumers from ALL races and ethnicities by their affinity 

to cultures other than their own root culture(s).

5 YR % Pop 

Growth 

Projection 

+3% +3% +5% +8% +13%

% of U.S. 
Pop 18+
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A Way to Predict the Next Hot Ethnic-Inspired Trend?
Imagine a 2 ½ Year Lead on the Competition by Tracking Ambi Trends!

Explorers Enthusiasts Ambiculturals Sideliners Monoculturals

Ambiculturals led trial of Sriracha for 2 1/2 

years.  Explorers made a leap indicating the 

category becoming more Mainstream. That’s  

when Sriracha caught Ketchup

%

Trial 
Usage
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The ICA Can Be an “Early Warning” Device
By identifying this chain’s highest demand indices for Ambicultural consumers, 
they quickly implemented programs to take advantage of Ambis’ preferences.
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How Can I Use the ICA to Increase My Sales?

Who and where are the most receptive consumers?

How much is each segment worth to your brand?

How can these learnings shape product offerings, 
messaging, communications, and strategy nationally, 
regionally, and at store level?

MEASURE

UNDERSTAND

MAXIMIZE
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