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Site tracks U.S. move to a multicultural majority

Are you ready, South Carolina?

Research consultancy EthniFacts has launched the America Reimagined Web site and CulturEdge Countdown
Clock, which sets the tipping point moment for the U.S. to pass 50 percent in its multicultural mix on August 22,
2014 at 7:56 p.m. EDT. Existing projections for a multicultural America, using only individual race and Hispanic
origin status, put the minority-majority tipping point at 2043. The new EthniFacts tipping point was calculated
by using the Interethnic Proximity Index, a proprietary algorithm that takes into account multiracial populations,
in-termarried couples, mixed households and residence location, among other factors, to provide a truer
indicator of multicultural influence in American society.

In addition to the U.S. Countdown clock, the America Reimagined site also features clocks showing the next
state (South Carolina) and next metro area (Seattle/Tacoma) projected to cross the multicultural tipping point,
on August 1st and July 19th, respectively.

The Web site also features a map of all U.S. states comparing the IPI Index to the U.S. Census multicultural
percentages, and EthniFacts Insight reports on the demographic imperative for multicultural civic and social en-
gagement, the substantial diversity of the white population, evolving ethnic identities, and other cultural and
con-sumer-oriented research.

www.americareimagined.com
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Ambiculturals in the New Mainstream: the Evolving American Marketplace and the Research Challenges of

Cultural Polymorphy (open this article in the First Quarter 2014 POE)
By Dr. Carlos Arce, Dr. Glenn Cordua and Guy Garcia

Contemporary America is in the midst of an unprecedented wave of social, economic and culfural change. Af the forefront of this fransformation
are Hispanics, African Americans, Asians, and ofher multicultural groups who are mixing, merging and evolving in ways that affect how all
Americans live, work, shop and see each other and themselves.

The collective impact of these groups—along with non-Hispanic whites who share their interests, values and desires—is the engine behind an
ascendant new mainstream in American consumer markets. Thanks to their growing numbers and some 35 frillion in spending power, new
multiculiural mainstream consumers are demanding more choices, more involvement and more recognition of their individual needs, tastes and
aspirations.

Hispanics, due to their status as the nafion’s largest ethnic group and their proclivity to mix and merge with others, are at the forefront of a frend
foward a more complex and inclusive definition of American identity. EthniFacts research shows that both the most- and least-acculturated
Hispanics are engaged in an aspirational shift toward an “ambiculiural” center where traditional cultural values and identity coexist alongside
mainsiream “American” ones. Whereas "bi-cultural” implies a cultural division or split, ambicultural Hispanics are completely comfortable being
fully *“Latine™ and fully “American,” pivoting between them with effortless duality, without sacrificing or questioning their attachment to either.

Modem Americans live and function in an environment that is characterized by high levels of cultural fluidity, driven, we believe, by a high
frequency of intercultural interactions. The explosion in culiural flexibility is the inevitable result of increased diversity in all environments. We call
this cultural fluidity, or polymorphous cultural identity, ambicultural behavior. Latinos literally choose what cultural identity and preferences they
display in various ecological cultural niches, such as the workplace, at home, schools, etc. Further the explosion of technology and social media
have rendered fraditional segmentation approaches outmoded and suspect. We describe below how we have observed this phenomenon,
measured it, and where instances of its direct effects on consumer behavior have been found.

Ambiculturalism, as both a process and a destination, presents a challenge to the market research community. If seems that Latinos are not progressing steadily in the direction of
assimilation, but rather appear to change direction (retro-acculturation), or stop after partial assimilation, and in some cases, refuse to assimilate altogether. Ambiculturalism undermines
a commonly used strategy of having a general market sirategy and “waiting™ for the Latinos to assimilate into the majority culture. They are taking different routes through the culture,



PBS PressRoom Taken on July 22, 2014

AMERICA BY THE NUMBERS
A BY THE NUMBERS session at t elevision
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Hoston, the first African American firefighter in Coeur d'Alene,

Idaho, Sayu Bhoj W Yor st Commissioner of % America by the Numbers
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WHATOS NEXT?

EthniFacts and NBCU join
forces for the most

comprehensive study on US

Hispanics and media.
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COMING THIS FALL population growth on a New

America
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think withGoogle o Next Big Opportunity: The U.S. Hispanic
Market the rundown

U.5. Hispanics are shesd of the curve when it comes to digital. They l=ad in adoption of new dewvices.
They are power users of mobile and ower-index in wideo consumption. But despite the facts, thess
consumers are wasthy underserved, and the opportunities to reach them through digital remain langehy
untapped. But what, exacthy, should marksters be doing? To s2= what's working (and what's not), Vics
Fresident of Amencas Marketing st Goggle, Lisa Gewelber, looked 3t the strategies of lesding brands
and forward-thinking marketers. Here are the top lessons she leamed.
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EthniFacts auqust 22, 2014 - “TIPPING POINT” for U.S.
Population

Population experts will join EthniFacts” Guy Garcia and NPR's Mana Hinojosa to mark the date of the
“Wulticuttursl Tipping Point,” when the United Ststes will officislhy become 3 nation comprised of
primarihy intersthnic individusts, on Friday, Auegust 22 at 10 - 11 a.m. at Father Duffy Plaza in Times
Squarzs, betwesn 40th and 47Tth Strests. The EthniFscts CultwEdge Countdown Clock will sppear on
the Clear Channel digitsl billboard to the west of Father Duffy Square during the press conference.

PewResearch Dept. of Ed. projects public schools will be ‘majority-
minority’ this fall

A milestons is expected to be reached this fall when minorities cutnumber whites among the nation’s
public school students for the first time, U.5. Department of Education projections show. This is dus
langehy to fast growth in the number of Hispanic and Asisn schoolage children bom in the U5,
sccording to 3 Pew Rlessarch Center anahysis of Census Burssu dats.

accenture 2014 State of the Internet of Things

Consumer sdoption of network connected technology is on the rise, with 88 percent of consumers
planning to buy an in-home dewice in the next five years, scoording to the 2014 State of the Intemst
of Thinas Studw. Bw the end of next wear. 5 total of sbout 13 percent of consumers will own an in-







